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The current and
predicted
landscape
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By when is It predlcted that an 5/(

Al machine will be the author of
a book on the New York Times !

Best Sellers list?
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By 2049 - Prediction made by
WEF in 2019



when do we think it Is predicted
the first Al machine will perform
surgery on a human
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2053 -Predicted In 2018
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What Is the predicted year for

the first fully automated farm -
from planting to harvest?




E'ngCldgE'h 3 related articles

Latest in Tomorrow

-—.Q Shropshire farm completes harvest

= | with nothing but robots

A world-first in automation.

Uber reportedly increased
self-driving simulations

after fatal crash 2 759

BT Plus 5=
Extra speed and
extra data

First Automated Farm in 2017
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get facial recognition and
hand scanners
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This matters because conventional business models

no longer apply...
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A wifi company
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THIS IS NOT MORGAN FREEMAN.


http://www.youtube.com/watch?v=oxXpB9pSETo



http://www.youtube.com/watch?v=hha25KjDgFc
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Start with why

Simon Sinek
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Every organization on the planet

knows WHAT they do. These are

products they sell or the services

Some organizations know HOW
they do it. These are the things
that make them special or set them

apart from their competition.

Very few organizations know WHY
they do what they do. WHY is
not about making money. That's
a result. WHY is a purpose, cause
or belief. It's the very reason your

organization exists.




What is your why?



What's your why?

@ Presenting with animations, GIFs or speaker notes? Enable our Chrome extension



https://www.slido.com/support/gsi/how-to-change-the-design
https://chrome.google.com/webstore/detail/slido/dhhclfjehmpacimcdknijodpjpmppkii
https://www.sli.do/features-google-slides?payload=eyJwb2xsVXVpZCI6Ijc4NzRjYWE1LTAxODktNDQ5Yi1hMTM0LTIwZDc5NGZlYjJjYyIsInByZXNlbnRhdGlvbklkIjoiMXhMSHJ5cklZZnFXem40WGk2NU9QTEN6dEctcHpCTzhYYkxjUHExTUtFSEEiLCJzbGlkZUlkIjoiU0xJREVTX0FQSTE5MDIzNzA3MDhfMCIsInRpbWVsaW5lIjpbeyJzaG93UmVzdWx0cyI6dHJ1ZSwicG9sbFF1ZXN0aW9uVXVpZCI6IjlkMzE1ZWU4LWU3ZjMtNGE2NC04NDdmLTNhYzBiZWE0ODdkZCJ9XSwidHlwZSI6IlNsaWRvUG9sbCJ9
https://www.sli.do/features-google-slides?interaction-type=V29yZENsb3Vk







Think about the culture you want and have

#PixarApproach
HJFK/NASA



How to manage for collective creativity



http://www.youtube.com/watch?v=ImmtTHYU5GQ&t=150

“Innovation is not one
person but a collection of
people, a network”
(Matthew Syed - Rebel

ideqs)



The Unexpected benefit of celebrating failure




Risk taking




Cultur

Peter Drucke




£

— X
B ....._\\\mm._\m.. -3
i !

.

~,

- -—
% e V1S

psS and

’ . .CM;. n S..a\ ‘ \.,.s .\.
e NN o T
\ ' . .‘/o# --. C Sy . -
» \ R L0 L
’ \ v',' /... Y

ELL\ W
| :

B \{TLS,

ro

|

ing C

[

“Stop cultivat
rainforest



Psychological safety

#1 NEW YORK TIMES AND WALL STREET JOURNAL BESTSELLER

Brené Brown

PhD, LMSW

e

BRAVE WORK.
TOUGH CONVERSATIONS.
WHOLE HEARTS.

lm ‘If you want to live more fully, just read this book’
- ‘ . 1 7 .
-
,

DARING GREATLY AND RISING STRONG AT WORK

Brene Brown (Daring greatly and Dare to lead) and Google research study (2015)



YW WE CONNECT, ACT

HOW WE CONNECT, AC

AND INNOVATE TOGETHfff "o & CoNNECT AcT ) INNOVATE TOGETHER

AND INNOVATE TOGETHER

DAVID PRICE DAVID PRICE

DAVID PRICE



Feel the fear and do it anyway - Ideate and
iferate




THERE IS NO
FINISH LINE.
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The four faces of change

The Critic The Victim The Bystander  The Navigator
Who opposes Who panics Who ignores Who Is empowerec
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"You can't solve new problems with oldf#
solutions.” Sugata Mitra Episode é o

.
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Thank youj#s

@edufuturists
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